Better Men, Better World

www.thebettermenproject.com



Mard ko dard nahin
hota hai...

Boys are taught that expressing pain is weakness and that vulnerability makes them less masculine.

Over time, this conditioning becomes a cage.
Men learn to bury grief, heartbreak, stress, and fear under silence, smiles, or anger.
But unspoken pain doesn’t disappear—it festers.
Pent-up emotions manifest as anxiety, depression, rage, and even physical illness.

Many men struggle alone, carrying invisible burdens while projecting strength. This inability to share or seek help
isolates them further, creating a cycle that is both harmful and destructive.
Acknowledging that men feel deeply—and deserve safe spaces to express those feelings—is not just important,
It's necessary.

Because true strength lies not in suppressing pain, but in facing it, voicing it, and allowing healing to begin.



India’s only initiative
around men

The Better Men Project is India’s only
‘men-only’ P2P platform where men
come together to share, bond, learn
and grow.

A space for men who are ready to
level up—in mind, body, and spirit.

We bring together men from all walks
of life to grow through authentic
conversations, real skills, and
meaningful connections.
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Brand promise

To create a safe, empowering space where men can:
Redefine masculinity

Share openly without being judged

Learn from each other

Build real brotherhood

Become the most refined, self-aware versions
of themselves




6 pillars to a better man

1.Health — physical, mental, emotional well-being

2.Cooking & Nutrition — fueling the body, mastering the kitchen
3.Music & Culture — appreciation, expression, creativity
4.Relationships — emotional intelligence, connection, intimacy
5.Style & Sophistication — class, grooming, personal brand

6. Mindset — growth, resilience, purpose




Activities

In-person or virtual meet-ups
Open-circle peer-to-peer discussions
Skill-share ~ workshops  (cooking,
grooming, wellness, etc.)

Expert-led masterclasses

Monthly challenges & accountability
groups

Socials and curated events, travel,
photography, trekking etc.
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Who is it for?

e Men who want more than just surface-level
conversations

e Men seeking purpose, connection, and growth

e The modern gentleman evolving beyond outdated
stereotypes

e The curious learner and conscious liver




We have moved from
Season 1to Season 2

/ sessions in Season 1

Multiple topics, from Astrology to Mental health, Investment to
Communication

Participants from Real estate, investment, politics, bureaucracy,
desigh and communication, PR, art and other verticals
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Opening Chapters in
6 different cities

Bhopal, Jaipur, Agra, Dehradun, Lucknow and Goa
To host one event in every city every quarter
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e physical brand footprint
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Increasing th




To host mega events

Sticking to our template and expanding upon it to host
bigger format events in Goa and Bali.

These events will increase our traction with Brands for
sponsorships, barter deals and more



www.thebettermenproject.com

a/m Exclusive membership

B ]E{FqF]E R To launch a membership drive with exclusive benefits,

: N exclusive online content, offline meets, merchandise, etc.
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To launch a Subscription mode
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The brains behind...
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Nikhil Malhotra  Avnish Dhoundhiyal = Amit Shankar Rajdeep Kaur Rahul Kaul



Phone: 9999492649
email: rahul.houseoflions@gmail.com
www.thebettermenproject.com
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